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Mit der sportbegeisterten Crowd zum Release eines Webshops 
 
Sport Bittl ist seit Jahrzehnten eine feste Größe unter den bekannten Sporthäusern in 
München. Seit 1949 hat sich das Unternehmen kontinuierlich weiterentwickelt, die An-
zahl der Filialen ist gewachsen, und die Produktpalette rund um Sport und Freizeit hat 
sich den Bedürfnissen der Kunden angepasst. Dazu gehört auch, dass die Kunden ihren 
Einkauf im firmeneigenen Webshop tätigen können.  
 
Damit das Münchner Sporthaus die Wünsche seiner Kunden weiterhin auf gewohntem 
Niveau im Bereich Onlineshopping erfüllen kann, wurde der Webshop – zu finden unter 
www.sport-bittl.com – überarbeitet.  
 

 
 
Vor Release sollte er jedoch eingehend durch Repräsentanten der Zielgruppe getestet 
werden, weswegen Sport Bittl sich für einen Crowd Test mit Testbirds entschied. Im Rah-
men eines so genannten BugAbility™ Tests lag der Fokus darauf, durch den Einsatz von 
23 sportbegeisterten Testern funktionale Fehler in der Betaversion des Webshops zu fin-
den, sowie ein repräsentatives Feedback zur Usability zu bekommen.  
 



Sport Bittl Established in 1949, Sport Bittl has grown to become one of 
the most well-known sports shops in Munich. With a philo-
sophy that focuses on knowledgeable employees, consumer-
friendly prices, and a quick reaction to trend sports, they 
employ people from 15 different nations who also practice the 
sports they advise on.

Client’s needs
As Sport Bittl continues to evolve, their product range around 
sports and leisure has adapted to the ever-changing needs of 
their customers, which also includes a bigger focus on online 
shopping.

To ensure they could continue to fulfil their customers‘ wishes 
at the usual level while shopping online, they decided to rede-
sign their online shop.

Prior to its launch, the new site needed to be tested by people 
who closely resembled their actual customers, so Sport Bittl 
chose to do a crowdtest with Testbirds.

Test setup
After consultation with Sport Bittl, we decided that a BugAbi-
lityTM study was the ideal solution to help them find functional 
bugs and receive feedback on the usability of the beta-site.

In total, 23 crowdtesters were chosen. 57% were hobby 
testers and 13% had no testing experience. 30% were profes-
sional testers who checked the website for bugs and usability 
issues. Another requirement for the testers was that they lived 
in Germany and had a passion for sports.

“We’re happy that our web shop’s new design was well 
received by the testers. But the mentioned critique is 
very valuable for us as well. Nowadays, the purchasing 
process begins more and more often on the smart
phone or tablet. That’s why it’s especially important 
that the web shop is displayed correctly on all different 
devices.”

FRANCISCO MÉNDEZ,  ONLINE MARKETING 
MANAGER AT SPORT BITTL 

HEADQUARTERS
Munich, Germany  

EMPLOYEES
200

INDUSTRY
Sporting goods

COMPANY WEBSITE 
WWW.SPORT-BITTL.COM

TEST OBJECTS TESTED
Onlineshop

BugAbilityTM 
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DEVICES
23 (10 smartphones, 6 tablets, 7 desktop 
PCs Windows & Mac OS, iOS & Android)

TESTERS
23 (21 – 49 years)

TEST PERIOD
2 weeks

http://www.sport-bittl.com


Results 
In total, our crowdtesters found 46 bugs (such as display 
errors) of varying levels of severity.

Feedback praised the sites appealing design and clear struc-
ture, such as the web shop’s menu, which enabled them to 
quickly navigate around the site.

They also complimented the design of the shop and the quality 
of the product photos used in it.

Some of the testers, however, had difficulties displaying the 
website on their mobile devices. Other testers also felt there 
should be a more precise filter function so that preferred 
articles could be found faster.

Overall, the majority of testers found nothing to criticize and 
had no requests for additional features.

Why Testbirds? 
With the motto ‘Testing Reality – Real users. Real devices. 
Real impact.’, Testbirds helps clients create digital products 
that people really love. Testbirds’ crowdtesting services 
offer a comprehensive, high-quality testing experience 
adaptable to the individual needs of clients with a focus on 
the quality assurance and usability of digital products. It 
doesn’t matter if it’s apps, websites or IoT applications – 
1,000,000+ real users from all around the globe test on 
1,500,000+ real devices in their real environment. 

Today, the company has over 100 employees and works  
with a variety of top clients worldwide that trust in Testbirds’ 
services to optimize their digital products.  

Testers with a passion for sports were happy with Sport Bittl‘s website design



Want to learn 
more?
Contact us anytime.

We’re looking forward to working with you. 

 info@testbirds.com

 www.testbirds.com

Building a better digital world – 
together.
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