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Celonis Client’s needs
The Celonis Execution Management Platform hosts a 
range of apps that extract system data in real-time to help 
identify execution gaps while automating routine business 
decisions.

The system must be fast, free of bugs, and user friendly.

However, as their solution continues to grow in features 
and complexity, internal testing became too time-consu-
ming and there were concerns about internal testers 
missing obvious issues because of their familiarity with the 
software.

Test setup
For the project, 20 testers were chosen who closely 
matched the product’s intended target group.

While the majority of testers were male, all worked in 
Finance, Controlling, and IT, and came from a variety of 
countries; just like the clients of Celonis.

“After we came to the conclusion that internal testing 
simply is not enough for us anymore, we decided to 
do crowdtesting. If the product reaches a certain 
degree of complexity, internal testing requires too 
many resources. Furthermore, unbiased testers find 
mistakes, which would remain undiscovered 
otherwise.”

MANUEL HAUG, HEAD OF PRODUCT MANAGEMENT 
CORE AT CELONIS

HEADQUARTERS
Munich, Germany  

EMPLOYEES
1,800+ worldwide

INDUSTRY
Electronics

COMPANY WEBSITE 
www.celonis.com

TEST OBJECTS TESTED
Celonis Process Mining software

BugAbilityTM 

[

ć

ý

DEVICES
20 (Desktop Windows & Mac OS)

TESTERS
20 (14 male, 6 female; 18–43 years)

TEST PERIOD
2 weeks

http://www.celonis.com


Results 
The testers mainly found visual bugs and incorrectly displayed 
elements. For example, diagrams not shown correctly, or trans-
lation issues that led to a page not being displayed consistently 
in, for example, German or English. The testers also found inac-
curate translations.

Based on this, Celonis created a process analysis for all 
language versions and improved the quality of the translations. 

Very few functional bugs were discovered.

Furthermore, the usability feedback of the testers showed that 
they sometimes acted in different ways compared to the expec-
tations of the Celonis developers, highlighting the benefits of 
using unbiased testers.

Complex software pushes testing requirements outside the capabilities of internal testing

Why Testbirds? 
With the motto ‘Testing Reality – Real users. Real devices. 
Real impact.’, Testbirds helps clients create digital products 
that people really love. Testbirds’ crowdtesting services 
offer a comprehensive, high-quality testing experience 
adaptable to the individual needs of clients with a focus on 
the quality assurance and usability of digital products. It 
doesn’t matter if it’s apps, websites or IoT applications – 
1,000,000+ real users from all around the globe test on 
1,500,000+ real devices in their real environment. 

Today, the company has over 100 employees and works  
with a variety of top clients worldwide that trust in Testbirds’ 
services to optimize their digital products.  



Want to learn 
more?
Contact us anytime.

We’re looking forward to working with you. 

 info@testbirds.com

 www.testbirds.com

Building a better digital world – 
together.
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